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THE REGISTER USED IN FACEBOOK AND INSTAGRAM 

ONLINE SHOP 

ABSTRACT 

By : Sunarti  

The objectives of this study are to investigate about the terms of online shop 

language used in facebook and instagram and to know about the meaning of  the 

terms of online shop language used in facebook and instagram. 

The type of this research was qualitative research. The data were collected 

through interview, observation and documentation. Interview was conducted to 

the owner of online shop. The researcher asked about the identity and the 

background of online shop. Moreover, In observation, the resercher observed the 

registers used in online shop during the activity in social media. Next, by using 

documentation, the researcher collected the data related to the registers used in 

facebook and instagram online shop 

The results of this study shows the terms of online shop language used in 

five online shops. The language term are sale, size, stock, cash, customer, dear (a 

term used for promotion), delivery, discount, supplier, sister, pcs, pc, price, keep, 

order, transfer, ready, fit, original, oversize, cash on delivery, pre order, personal 

message, all size, restock, reseller, sold out, no cancel, no inner, best seller, big 

sale, real pict, free size, limited stock, no belt, full payment, ready stock, limited 

edition, high quality, premium quality, good quality, and original picture. The 

term of online shop language that has the highest frequency is ready stock 

(37.53%) while the term of online shop language that has the lowest frequency are 

customer, supplier, transfer, full payment and limited edition (0.07 %). 

Keywords:registers, online shop, facebook, instagram. 
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ISTILAH YANG DIGUNAKAN DALAM TOKO ONLINE 

FACEBOOK DAN INSTAGRAM 

ABSTRAK 

Oleh : Sunarti 

Tujuan dari penelitian ini adalah untuk menyelidiki tentang istilah –istilah 

bahasa toko onlie yang digunakan di facebook dan instagram dan untuk 

mengetahui tentang makna istilah-istilah bahasa toko online yang digunakan di 

facebook dan instagram. 

Jenis penelitian ini adalah penelitian kualitatif. Data dikumpulkan melalui 

observasi, wawancara dan dokumentasi. Wawancara dilakukan kepada pemilik 

toko online. Peneliti bertanya tentang identitas dan latar belakang toko online. 

Selain itu, Dalam observasi, peneliti mengamati tentang register yang digunakan 

di toko online selama aktivitas di media sosial. Selanjutnya, dengan menggunakan 

dokumentasi, peneliti mengumpulkan data yang berkaitan dengan register yang 

digunakan di toko online facebook dan  instagram. 

Hasil penelitian ini menunjukkan istilah-istilah bahasa toko online yang 

digunakan di lima toko online. Istilah bahasanya adalah penjualan, ukuran, 

persediaan, uang tunai, pelanggan, sayang (istilah yang digunakan untuk 

promosi), pengiriman, potongan, pemasok, saudara, pcs, pc, harga, menyimpan, 

memesan, pemindahan, dijual, sedia, cocok, asli, kebesaran, bayar di tempat, 

pesan terlebih dahulu, pesan pribadi, semua ukuran, mengisi kembali, penjual 

ulang, terjual habis, tidak dibatalkan, tidak dengan bagian dalam, penjual terbaik, 

penjualan besar, gambar asli, ukuran bebas, stok terbatas, tanpa sabuk, 

pembayaran penuh, tersedia, edisi terbatas, kualitas tinggi, kualitas premium, 

kualitas bagus, dan gambar asli. Istilah bahasa toko online yang memiliki 

frekuensi tertinggi adalah tersedia (37,53%) sedangkan istilah bahasa toko online 

yang memiliki frekuensi terendah adalah pelanggan, pemasok, pemindahan, 

pembayaran penuh dan edisi terbatas (0,07%). 

Kata kunci:register, toko online , facebook, instagram. 
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Motto 

 

 

 إنًِ  مَعًَ الْعُسْرًِ يُسْرً 

 

“Indeed, with hardship [will be] ease” 

( Al- Insyirah : 6 ) 

 

 

“You’ll never  know  until you  had  tried” 

(Edward Phelps) 
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CHAPTER I 

INTRODUCTION 

 

A. Background of Study 

Language is a tool of communication that must be owned by 

individual who have social relationship with other individual. Language 

has very important role to convey information from one person to another 

person. By using language we can express our idea and we can 

communicate with other people in society. 

Then, language is used in society can be used as group identity. 

Each group has distinctive language to communicate. This can be proven 

by various type of language variations in the world. 

Futhermore, language and society have relationship and can not be 

separated. It is impossible society without language and it is impossible 

language without a society. Society uses language to communicate with 

others. Therefore, society and  language are explained in sociolinguistics. 

Next, sociolinguistics is combination between socio and lingustics. 

Socio related to the society and linguistics related to the language. In 

sociolinguistics studies, it will always be considered how to use it in the 

society.
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Then, the use of language is influenced by various social factors in 

social life. The social factors are based on age, education level, gender, 

and social status. Moreover, the form of language is influenced by 

situational factors. There are who speaks, what  language, to whom, when, 

where and  what problems. Based on the social and situational factors that 

influence the use of language. There arises a variety of language or 

language variation. 

Moreover, language variation arises because of speaker`s need for 

a tool of communication that are appropriate to the situation in society. 

The variety of language indicates that the use of language is very diverse. 

Then, language variation is the subject of sociolinguistic studies. It 

is a form of language that varies based on  the context of usage and it is a 

form of language usage by different speaker because of certain factor. The 

occurrence of language variation is not only caused by speaker who are 

different but it is because social interaction activity that they do very 

diverse. Differences in language use in each social environment is usually 

marked by register. Register is one of sociolinguistics studiesand it is one 

of language variations. 

Next, register is a variety of language that used for particular 

purpose or in a particular communicative situation by a group of people or 

a particular community in accordance with the profession.  The language 

that used by people in society are diverse from each other.  
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Therefore, in this research, the researcher focuses on the study of 

register as a kind of variety of language. The researcher uses online shop 

on facebook and instagram because currently many people uses it to sell 

their goods through internet.  

Moreover, based on the pre survey on October, 28
th,

 2019 at the Sri 

shop. The researcher found registers that used byowner of Sri Shop in 

promoting the merchandise. Futhermore,the owner of Sri Shop with the 

name of account Sri Sulastri, beside posting about goods by using 

registers. It isalso posting about the conversation between customer and 

the owner of Sri Shop in facebook. The owner also uses registers in 

conversation. The researcher also ask to the owner of Sri Shop. Based on 

the interview, the owner of Sri Shop explained that the customers 

sometimes do not understand about the meaning of words that used by the 

owner of Sri Shop. Therefore, based on the pre survey, the researcher is 

interested in researching about the linguistic form of  register as  a kind of 

variety of language is used in online shop and the researcher wants to find 

out the meaning of registers used on online shop. 

B. Research Questions 

Based on the above background, the research questions are:  

1. What are the terms of online shop language used in facebook and 

instagram? 

2. What is the meaning the terms of online shop language used in 

facebook and instagram? 
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C. The Objectives, Benefits and Implication of the Study 

1. Objectives of the Study 

The objectives of the study are to investigate about the term of 

online shop language used in facebook and instagram and to know 

about the meaning of  the term of online shop language used in 

facebook and instagram online shop. 

2. Benefits of the Study 

This research is hoped to be useful for: 

a. Readers  

The researcher hopes that the readers can gain information 

about the register used in facebook and instagram online shop in 

order to they know about the terms and the meaning of  the 

registers used in facebook and instagram online shop. 

3. The Implication of the Study 

The implication of the use of register in facebook and instagram 

online shop to the teaching of english are : 

a. In this research the researcher presents the form of register as a 

kind of variety of language that used in facebook and instagram 

online shop. The result of this research can be used by english 

teacher in teaching vocabulary related to online shop to students so 

that students understand the meaning of words that students often 

find in online shop. 
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b. The results of this research can also be used in learning english, 

especially english teacher can introduce registers used in online 

shop to the students so students can use english words in promoting 

the merchandise in social media. 

c. The results of this research can be used as a reference for english 

teachers in learning languages, namely about sociolinguistics, 

especially about  registers used in online shop. 

d. Prior Research 

The researcher takes review of related research from other researcher  

as principle or comparative in this research are: 

1. The research was conducted by Agusta. Based on the research, it can 

be concluded that many registers used in photografer in social media 

and gives some information about the linguistics form and the 

meaning of English registers used in photographer in social media. 

For example based on research found several English registers used in 

photographer in social media, namely light (the brightness or lighting 

in the picture), wardrobe (for the clothes that a person has (costume of 

model)), and view (something can be seen in the particular situation).
1
 

2. The previous research was conducted by Rahmawati. Based on the 

research, it can be concluded that many registers used in soccer page 

of social media facebook and gives some information about the 

linguistics form and the meaning of English registers used in soccer 

                                                           
1
 Asri Kartika Agusta, “A Sociolinguistics of Register Used in Photographer in Social 

Media ( fotografer.net)”, Publication Article, (Department Of English Education School Of 

Teacher Training And Education  Muhammadiyah University of Surakarta, 2013). 



6 

 

 
 

page of social media facebook. For example based on research found 

several register used on soccer page of social media facebook. There 

are penalty (advantage given to a player or team when the other side 

breaks a rule), striker (player who attacks the defend area of opponent 

and scores the goal) and aggregate (total score of each two clubs after 

play in first and second leg of match).
2
 

3. The previous research was conducted by Saputra. Based on the 

research, it can be concluded that many registers used in football fans 

in manchester united and manchester city and gives some information 

about the linguistics form and the meaning of English registers used in 

football fans in manchester united and manchester city. For example 

based on research found several English registers used in football fans 

in manchester united and manchester city, there are: 

a. “He could tackle and dribble”. This chants used and sung by 

Manchester United Fans to Denis Law (the tribute to the legend of 

Manchester United). 

b. “Sign for a big club”. It was used and sung by Manchester United 

fans to all part of the team that Manchester United is one of the big 

team in the world, and remember to all player which will join with 

Manchester United. 

                                                           
2
 Alis Rahmawati, “A Sociolinguistics Analysis of Register Used in Soccer Page of 

Social Media Facebook”, Publication Article, (Department Of English Education School Of 

Teacher Training And Education  Muhammadiyah University of Surakarta, 2014). 
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c. “We made the trophy turn red”, used and sung by Manchester 

United fans to all of the part team in Manchester United.
3
 

4. The previous research was conducted by Krisnawati. Based on the 

research, it can be concluded that many fashion registers in cosmo girl 

magazine and gives some information about the linguistics form and the 

meaning of fashion registers in cosmo girl magazine. For example based 

on research found several fashion registers in cosmo girl magazine. There 

are dress (piece of woman‟s clothing made in one piece that covers the 

body down to the legs), outfit (the clothing that is used for woman), and 

stylish (design, make or shape style with particular way and has purpose 

to appear fashionable).
4
 

5. The previous research was conducted by Irhana, et. al.. Based on the 

research, it can be concluded that many English registers in allkpop news 

articles and gives some information about the linguistics form of English 

registers in allkpop news articles. For example based on research found 

several English registers in allkpop news articles. There are biasand 

debut.
5
 

Based on the above research, there are similarities and differences 

between the previous research and this research. The similarity between 

                                                           
3
 Adi Manggala Saputra, “A Sociolingustics Analysis of Register Used in Football Fans 

in Manchester United and Manchester City”, Publication Atricle,  (Department Of English 

Education School Of Teacher Training And Education Muhammadiyah University of Surakarta, 

2018). 
4
 Noka Leoni Krisnawati, “A Sociolinguistics Analysis Of Fashion Register In Cosmo 

Girl Magazine”, Publication Atricle,  (Department Of English Education School Of Teacher 

Training And Education Muhammadiyah University of Surakarta, 2013). 
5
 Amalia Irhana et. al., “English Registers In Allkpop News Articles”. Jurnal ilmu budaya 

, (English Department, Faculty of Cultural Studies Mulawarman University),Vol. 1 No. 1, 2017. 
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the previous research and this research is equally analyzing about register 

and some of the previous reseach is researching in social media. 

Furthermore, The differences between the previous research and this 

research is the object of research. In the first previous research, the object 

is registers used in photographer in social media (fotografer.net).  In the 

second previous research, the object is registers used in soccer page of 

social media facebook. In the third previous research, the object is 

registers used in football fans in manchester united and manchester city. 

Next, the object of the research is fashion registers in cosmo girl magazine 

and the last, the object of the research is English registers in allkpop news 

articles. 
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CHAPTER II 

THEORITICAL REVIEW 

 

A. The Concept of Register 

1. Definition of Register 

Budiarsa urges that register is the variety of language based on to 

the use. It means where the language is used as a means of 

communication for particular purposes.
6
 Moreover, Wardhaugh holds 

that registers are sets of language items related with separate 

occupational or social groups. Each register helps you to show your 

identity at a specific time or place that is how you seek to present 

yourself to others.
7
 

Next, Yule states that register is a conventional way of using 

language that is suitable in a specific context, which may be identified 

as situational.
8
On the other hand, Santos and Minkyu maintains that 

the term register is widely used in sociolinguistics to refer to „varieties 

according to use‟.
9
 

                                                           
6
 Made Budiarsa, “Language, Dialect, and Ragister in a Sociolinguistic Perspective”, 

RETORIKA: Jurnal Ilmu Bahasa, (Universitas Udayana), Vol. 1 No. 2/ 2 Oktober 2015, p. 387. 
7
Ronald Wardhaugh, An Introduction to Sociolinguistics (United States of America: 

Blackwell Publishing, 2006), p.52. 
8
George Yule, The Study of Language (United States of America: Cambridge University 

Press, 2010), p. 259. 
9
Bea Patrizia Santos and Kim Minkyu, The Varieties of Language and It`s Manifestations 

on the Global Society (Philippines: University of the East). 

9 
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Based on the above definition, the researcher can conclude that 

register is one of language variations which the use of language that 

appropriate with social context in the society. 

2. The Characteristics of Register 

There are four characteristics of register as follow: 

a.  Register studies involve descriptive analysis of actually occurring 

discourse.  

b.  Register studies aim to characterize language varieties.  

c. Register studies present formal linguistic characterizations of 

language varieties. 

d. Register studies also analyze the situational characteristics of 

language varieties, and functional or conventional relationships 

between form and situation are posited.
10

 

3. The Elements of Register 

There are three elements of register as follow: 

a. Field 

Field refers to what is happening, to the nature of the social 

action that is happening: what is being done by the participants, in 

which language figuresas some essential component. 

b. Tenor 

Tenor indicates to the who is taking passage, to the nature of 

participants, their statuses and roles: what types of role relationship 

                                                           
10

Yetti Faridatul Ulfah, “Register Analysis In English Movie Advertisements Of 

Www.21-Cineplex.Com (A Sociolinguistics Study”, Undergraduated Thesis, (English Department 

Faculty Of Letters And Fine Arts Sebelas Maret University Surakarta, 2010), p. 18. 
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gain, including permanent and temporary relationships of one type 

or another, both the types of speech roles they are taking on in the 

dialogue and the whole duster of socially significant relationships 

in which they are involved. 

c. Mode 

Mode indicates to what passage language is playing, what it is 

that the participant are hoping language to do for them in the 

situation: the symbolic organisation of the text, the status that it 

has, and its function in the context.
11

 

 

At the end based on the above explanation, the researcher can 

conlude that field refers to the topic, tenor refers to who is taking 

part, and modes refers to the what passage language is playing. 

4. The Example of Register on Online Shop 

There are several examples of registers on online shop namely 

ongkir, disc, call, pack, set, kw,order, deliver, COD, buy back, valid, 

booked, and original.
12

 

B. The Concept of Social Media 

1. Definition of Social Media 

First of all, Manning states that social media is the term used to 

refer   to    new    forms   of   media     that      implicate    interactive  

                                                           
11

 J. R. Martin and David Rose, Working With Discourse (London: Continum, 2007), p. 

297. 
12

 Corrie Yuliana, et. al., “A Register Analysis In Online Shop Term Facebook”, 

JOURNAL ANGLO-SAXON, (University of Riau), Vol. 7 No. 2/ Desember 2016, p. 167-171. 
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participation.
13

 Second, Wicks holds that social media is not like 

traditional advertising or marketing. Social media is the technology 

integration, with social interaction and the sharing of words, images, 

video and audio.
14

Moreover, Akram and Kumar urges that sosial 

media is an online platform that used by peopleto build social 

networks or social relations with other people who have the same 

personal or career interests, activities, backgrounds or real-life 

connection.
15

 

Based on the above definition, the researcher conclude that social 

media is a medium to socializing with each other by online that allows 

humans to interact with each other without being limited by space and 

time. 

2. Characteristics of Social Media 

Social media is best understood as a group of new types of online 

media, which share most or all the following characteristics:  

a. Participation  

Social media encourages contributions and feedback from 

everybody who is fascinated. 

 

                                                           
13

 Jimmie Manning, Definition and Classes of Social Media (Nevada: University of 

Nevada, 2014), p. 1. 
14

 Mike Wicks, An Introduction to Social Media for Small Business (Victoria: Blue Beetle 

Books, 2012), p. 6. 
15

 Akram and Kumar, “A Study on Positive and Negative Effects of Social Media on 

Society”, International Journal of Computer Sciences and Engineerin, (India), Vol. 5, 2017. p. 

347. 
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b. Openness  

One of characterictics of social media is openeness. The 

services of social media are open to participation and feedback. 

They encourage people to comments and the giving of information.  

c. Conversation  

For the social media is better seen as a two way conversation. 

While traditional media is about “broadcast” (content transmitted 

to an audience). 

d. Community  

Social media allows communities to make a community and 

communicate effectively. Communities share common interests, 

such as animal lovers, photographylovers and the nature lovers. 

e. Connectedness  

Most kinds of social media evolve on their connectedness, for 

example making use of links to other sites.
16

 

Based on explanation above, the researcher can conclude 

the caracteristics of social media. First of all, social media gives 

feedback for everybody. Second, social media is open to people 

who want to participate. Social media encourages people to gives 

opinion about something and sharing information without any 

barrier. Next, social media is better seen as two ways coversation,  
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in order to conversation can be done well. Then, social media can 

make people makes community. For example the communtity of 

cat lovers, the music lovers, the nature lovers and others. The last, 

social media has connectedness between link and site. When we 

click on the link usually directly connected to a particular site. 

3. The Common Function of Social Media 

There are several the common functions of social media, namely: 

a. Social media allows people to do their relationships in 

different ways 

 It`s mean that people uses facebook, instagram, whatsapp 

and other  to do relation with other people. They can send a 

picture to the best friend and they are  meeting some of their 

best friends and even spouses through social media. 

b. Social media allows people to perform work functions 

Sometimes the social media is their work, such as blog 

which can be used as work and sometimes people uses social 

media to promote events. 

c. Social media allow for people to seek information or share 

ideas
17

 

Sometimes social media is used to seek information, idea 

and others. 
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Based on above explanation the reseacher can conclude 

the functions of social media. First, social media can make 

people to communicate with different ways. In the application 

of social media, people can share a picture and others. Second, 

people can use social media to work and the last, in social 

media people can get information and can share information. 

4. Positive Effect of Social Media on Business 

The positive effect of social media on business as follow: 

a. Selleris better to understand the customer requirement with 

social media. 

b. Social media can help in promoting the business all over the 

world. 

c. Social media can builds deals and client maintenance through 

standard connection and auspicious client benefit. 

d. Social media can provides rich customer experiences. 

e. Someonecan gain key information about competitorswith 

social media. 

f. Sharing contents about the business faster and easier with the 

help of social media. 

g. Social networking sites can  help to get new buyers. 

h. Online networking sites can help to increase market insight 

and surpass your competitor. 
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i. Online networking sitesalso helps to increase awareness 

among buyers for better understanding of products.
18

 

Based on above explanation, the researcher can conclude that 

the positive effect of social media in business are social media 

helps in promoting about the  business, social media help in 

sharing content  about our business, social media help in looking 

the target of customers, social  media helps in expanding target 

market and social media helps people reaches the business. 

5. Negative Effect of Social Media on Business 

The negative effects with use social media on business as follow: 

a. Social media is not totally danger free because a significant 

number of the supporters andfans are allowed to post their 

feeling on the certain association; the negative comment can 

cause the association to disappointment. 

b. Negative buyer reviews are harmful. 

c. Highly time spending.  

d. The web is replete with more and more content. 

e. It is hard to rectify a mistake made on social media. 

f. The wrong online brand system can lead ruination an 

organization, and can gain extradionary losses.  

g. Getting included with social media is highly time consuming. 

As an association someone should to determine person to 
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dependably support  her or his pages and profile with 

noteworthy content. 

h. Most organizations haveproblems in measuring the 

consequences of web-based social networking promoting.
19

 

 

Based on above explanation the researcher can conclude 

that the negative effect with use social media on business 

namely first, when we open business in social media and we 

get negative review or negative comment, it can be harmful for 

our business. Second, when we run a business in social media, 

we need enough time to monitoring the business information in 

social media and the last, when we get negative comment 

about our business in social media, this can cause our business 

partner disappointed. Futhermore, the researcher adds about 

the negative effect with use social media on business namely 

with open business in social media can make face to face 

interaction less and make far the closest people, because social 

media users tend to ignore the closest people. 
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6. Common form of Social Media 

There are several the common form of social media, which are 

as follow: 

a) E-mail 

E-mail (short for electronic mail) involves users logging 

into an account in order to send and receive messages to other 

users. 

b) Texters 

Similar to email, a texter is a two-way communication 

channel that allows individuals to quickly send a message to 

another person or a group of people. 

c) Blogs 

A blog is a webpage where an individual or group can share 

ideas or information or ideas with a large group of people 

through the internet. 

d) Social Networking Sites
20

 

Social networking sites as web-based services that allow 

individuals to do several thing. First, develop a public or semi-

public profile within a bounded system. Second, social 

networking sites articulate a list of other users with whom they 
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share connection, and the last,view their list of connections and 

those made by others within the system.
21

. 

There are popular social media sites, namely: 

(1) Facebook 

Facebook is the most popular social media in the 

world and it is the biggest social media on the internet. 

Facebook arise on February 4, 2004. Facebook is the best 

medium for connecting society from aroundthe world with 

your business. More than 1 million small and medium-sized 

businesses use facebook to advertise their business.
22

 

(2) Instagram 

Instagram is a new form of communication where users 

can easily share their updates by taking photos and 

changing them using filters. It is the most popular photo 

capturing and sharing application. It was launched in 

October 2010. Since its launch, it has attracted more than 

150 million active users with an average of 55 million 

photos uploaded per day by users, and so far, more than 16 

billion photos shared (Instagram 2013).
23
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(3) Twitter 

Twitter is one of social media sites that an information 

network consisting of 140 character messages. 

(4) Youtube 

Youtube is the largest and most well known video-

based online networking site. It was built on February 14, 

2005, by three previous PayPal workers. 

(5) WhatsApp 

WhatsApp Messenger is a application that can used 

inPCs, smartphones and tablets. WhatsApp Messenger 

needs internet connection to send texts,pictures, documents, 

audio messages and video messages to other people  that 

hasapp installed on their devices . It was established in 

January 2010, WhatsApp Inc was bought by Facebook on 

February 19, 2004.
24

 

C. The Concept of Online Shopping 

1. Definition 

Cheema states that online shopping is the consumers shopping 

behavior to shop online. Online shopping shows to the shopping 

behavior of consumer in an online store or a website used for online 

purchasing purpose.
25

Moreover, Gupta, et al. maintains that online 
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shopping is a form of electronic commerce which allows buyers to 

directly purchase goods or services from a seller through the internet 

using a web browser. On the other hand, online shopping is also 

understood by many others name such as electronic webstore, 

electronicshop, electronicstore, internet shop, webshop, webstore, 

online store, and virtual store.
26

 

At the end based on above definition, the researcher can conclude 

that online shoppingis the activity or proces of purchasing products or 

services through the internet. 

2. The others name of Online Shop 

a. E-Shop 

E-Shop or E-Shopping is the another name of online 

shopping. E-shopping is Electronic Shopping. The term e-

shopping (electronic shopping) refers to the B2C segment of e-

commerce, where consumers search for product information and/ 

or buy products from virtual stores. Powerful search engines 

make information gathering about products and services via the 

internet ever easier. B2C e-commerce is (Business-to-Consumer: 

e-commerce between firms and households).
27
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b. Internet Shop 

Internet shops are places that combine reasonably priced 

access to the internet with some food and beverage services. 

These are businesses that offer access to computers and the 

internet on a drop-in basis for hourly fees.
28

 

c. Web-Shop 

One of the others name of online shopping is web shop. The 

web is a series of pages. Each webpage has a unique address which 

when entered in to a web browser will take you directly to that 

page.  Most web addresses begin with the letters www (which 

stands for World Wide Web).
29

 

Shop or shopping is the activity to buy product or goods. 

Therefore, the researcher can conclude that web shop is the activity 

to buy product or goods through web or website. 

d. Web-Store 

Web store is another name of online shopping. When we want 

to buy product or service in social media. Shoppers can visit web 

stores from the comfort of their house and shop as by sitting in 

front of the computer.
30
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e. Online Store 

Online store like a combination of a traditional brick-and-

mortar store, warehouse, and consumer magazine. In online 

store we are able to browse and search for items, as we would in 

a regular store; there is a wider range of products, sizes, and 

colors of products, as you would find in a warehouse; and most 

online stores contain reviews of products by people who have 

already purchased and tried out the product.
31

 

f. Virtual Store 

Virtual store is one of anothers name of online shopping. We 

can buy some products in virtual store.The virtual store is one of 

the more advanced computer technologies that have been 

developed to create virtual environments in which people can 

experience and react to close-to-reality objects.
32

 

3. Advantages and Disadvantages of Online Shopping 

a. Advantages of Online Shopping 

There are the advantages of online shopping. The advantages 

of online shopping as follow: 

1) Comparison Shopping 

Someone can compare prices, models and options more 

quickly and easily. Moreover, to avoids have to run around 

several different retail stores. Also there is much of reviews 
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and other information available online to help you choose 

between models and brands. On the other hand, the 

information available online provides direct side-by-side 

comparisons of brands and models. This makes choose the 

right model very easy.   

2) Better Prices 

The fascinating of online shopping is better prices which 

someone can gain from online stores because products arrive 

to you directly from the manufacturer without middlemen 

involved. Usually many online stores propose discount 

coupons and rebates which it will reducethe prices further.   

3) Convenience 

The advantages of online shopping is convenience. 

Online shopping is available everyday from your PCs or 

smartphone. Someone can order products from another state 

or all over the world. Shoppers are no longer limited to 

products, models and options available from local retailers.  

4) Send Gifts 

The advantage of online shopping is online shopping 

make sending gifts to family and friends easy, no matter 

where ever they live. Therefore, there is no reason to donot 

send gift like birthday, wedding anniversary, marriage, 

valentine‟s day or mother`s day. 
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5) Availability of Express Shipping 

One of advantages of online shopping is for bulky goods 

this can be big advantage especially if the delivery includes 

insurance and the costs are very low. For many shoppers 

delivery is so important that someone will go to the retail shops 

to check out what someone wants to purchase and the prices 

offered. After that someone will do some check on the online 

prices from several retailed and order the items online. 

Therefore, someone can  get the free delivery.   

6) Variety 

Someone can choose for an amazing product. Someone can 

gain some brands and products from different sellers at one 

place so that someonecan gainin on the latest international 

trends without spending money on airfare. 

7) Compulsive Shopping 

When someone go out on shopping, many times 

someoneend up buying things which someonedoes not require 

because of the shop keepers up selling skills. Sometimes 

someone even compromise on choices because of the lack of 

choices in those stores.  

8) Discreet Purchases 

Sometime someonewants to purchase things in private 

mean someone does not want others to know what really 
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someone is purchasing. Online stores enable someone to buy 

without the embarrassment that there are several people 

watching.   

9) Avoid the crowd 

Someone wants to avoid the crowds when someone does 

the shopping especially during festivals and special events. 

Therefore, by online shopping someone does not have to take 

time out of his busy schedule, it is just a few clicks. 
33

 

 

Based on above explanation, the researcher can conlude 

that the advantages of online shopping are the first, we can 

compare models, prices more quickly and easily. Second, 

when we buy product through internet, we can get better 

prices. Third, in online shopping, we can get convenience. We 

can order product from another country everyday. Then, with 

online shoppnig, we can send gift to our fried easier and the 

last, with online shopping we can avoid crowd. We don't need 

to jostle in the market to get the items we want.  
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b. Disadvantages of Online Shopping 

There are some disadvantages of online shopping. The 

advantages of online shopping as follow: 

1) No Physically Examination 

 Online shopping does not provide opportunity to touch and 

handle the items  can't physically examine. 

2) No Negotiation 

 Online shopping does not mean loss of ability to negotiate 

and haggle about the price, warranty and payment terms with 

staff in the local retail stores that may offer to defeat any rival's 

price.   

3) High Delivery Cost 

 Online shopping might have high delivery fee and unknown 

extras such as delivery insurance and warranties may be 

expectantly high and far surpasswhat is quoted on the site.   

4) Fraudulent sites 

  Someone must be beware of the fraudulent sites while 

doing shopping onlinebecause online buying risks are higher, 

especially with unknown suppliers or due to unreliable, unsafe 

and fraudulent sites. 

5) Return Policies 

Returns or damaged items, exchanges can sometimes be 

difficult and expensive because the buyer has to pay shipping 
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fee and there may be long delays in resolving the problems. 

The details about the policies and fine details in warranties ate 

other terms and conditions may be difficult to find online and 

may be unclear.   

6) Spam and Identity Theft Risks 

 Online shopping implicates sharing personal information 

online which can result in stealing of  information and later 

used inappropriately. Themore information that provide online 

such as credit card details, name and address, the higher the 

risk that someone will steal this information.
34

 

  

 Based on above explanation the reseacrher can conclude 

that the disadvantages of online shopping are the first, when 

we order product in online shopping, we can not haggle about 

the price. Second, usually when we order product through 

online shopping, we add the shipping fee depend on distance. 

Next,  we need to be careful because there are many fake 

online shopping in internet and the last when we buy product 

in the internet, we send our personal data to owner of online 

shopping. This can result in theft of your information and then 

used inappropriately. 
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CHAPTER III 

RESEARH METHODOLOGY 

 

A. The Type and Characteristic of Research 

According to Schreiber and Asner, research is a systematic process 

of active investigation and discovery through collecting, analyzing, and 

inferring from data so that someone can understand a given phenomenon 

in whichsomeone is interested.
35

Qualitative researchis the type of this 

research. Fraenkel and Wallen states that qualitative research is a greater 

emphasis on holistic description, that is on describing in detail all of what 

goes on in a certain activity or situation rather than on comparing the 

effects of a certain treatment (as in experimental research), say, or on 

describing the attitudes or behaviors of people (as in survey research).
36

 

Moreover, Anderson and Arsenault urges that “Qualitative research 

is a form of inquiry that explores phenomena in their natural settings and 

uses multi-methods to interpret, understand, explain and bringmeaning to 

them”.
37

 

Based on above explanation the researcher can conclude that 

qualitative research is a kind of research that prioritize on explanation 
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rather than numbers in a research. This research emphasizes in social 

phenomena. 

Going to this statement, the researcher applied the qualitative 

research to analyze and to describe about register used in facebook and 

instagram online shop. 

There are some characteristics of qualitative research namely  first, 

case study takes place in the natural setting. Second, researcher as key 

instrument. It`s mean that qualitative researchers collect data themselves 

through examining documents, observing behavior, or interviewing 

participants. Third, in qualitative research use multiple source of data as 

observation, interview, and document.  Then,in qualitative research , 

researcher examine the problem holistically. After that, case study is 

fundamentally interpretative and the last the qualitative research is 

analyzed their data inductively an deductively.
38

 

B. Data Resource 

The source of data of this research is online shop in facebook and 

instagram. The onlineshop in facebook and instagram become the source 

of data based on the reason that it is many of people uses social media for 

example facebook and instagram to sell the product. The variety of 

language in online shop on facebook and instagram is used as the data of 

this research. 
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This is a list of online shop that are used as data sources in this study: 

1. Instagram studies 

a. shine.jewelery.metro 

b. sophieparis_metro 

2. Facebook studies 

a. DeviNr 

b. Sri Shop 

c. Kaylashop Id 

Researcher conducted the research at online shop post in January, 

February, march, april, and may, 2020. Moreover, the researcher also took 

the data from the owner of online shop by conducting an interview to the 

owner of online shop. 

C. Data Collection Technique 

To gain the data the researcher used some instruments. Hence, the 

researcher submited  instruments in collecting the data are follows: 

1. Documentation 

 Documentation is used as evidence inthe research. It can be shown 

that the researcher chose the profile of online shop account, the result 

of interview, the result of screenshot about register in online shop 

account. As research information, it helped the researcher to proved 

the data. 
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2. Observation 

Creswell highlights that observation is when the researcher takes 

field notes on the behavior or activities of individuals at the research 

site
39

The researcher chose activity observation. In activity 

observations, the resercher observed about the registers used in 

onlineshop during the activity in social media. Therefore, in 

conducting this research, thereseracher observed at the online shop 

account. Based on the above statement, the research collected the 

data related the registers used in facebook and  instagram online shop. 

3. Interview 

 Creswell maintains that in qualitative interviews, the researcher 

conduct face-to-face interviews with participants, telephone 

interviews, or engages in focus group interviews with six to eight 

interviewees in each group. These interviews involve unstructured and 

generally open-ended questions that arefew in number and intended to 

elicit views and opinions from the participants. 
40

 

 Interview is a method of data collection by question and answer 

between the questioner and the answerer. The interview was 

conducted with the participant. The participant is owner of online 

shop. 

                                                           
39

Ibid, p. 239. 
40

Ibid, p.239-240. 



 
33 

 

 
 

 Based on theabove statement, the researchercollected the data by 

interview with the owner of online shop. The researcher asked about the 

identity and the background of online shop. 

D. Data Analysis Technique 

 The importance part of research is analyzing data because the 

result becomes a conclusion from all of the research.  The researcher 

applied Cresswell model to analyze the data. The components of this 

analysis model are pictured by this figure. 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

Figure 1. Analysis Component of Creswell 
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Data analysis by Creswell model conducts the following steps;
41

 

1. The researcher prepared the data of analysis. For this step, the 

researcher was conducted at the online shop. 

2. The researcher read all te data.  The researcher read the posting in 

online shop on facebook and instagram. 

3. The researcher started coding all of the data. The researcher 

conducted  the coding process with classified the data which can be 

categories as the register 

4. The researcher used the coding process to generate description. 

5. The researcher represented the data.  

6. The researcher make an interpretation. 

 

The researcher gave example of the analysis of registers used in 

online shop. The researcher classified the data which can be categories as 

the register,  analyzing the data byidentifying the linguistics form of the 

words and phrases, analyzing the meaning of register. For example 

“Reseller”. Reseller is one of linguistics form of register. Reseller was 

categorized as word. The researcher explained about the meaning of the 

registers. That is for example “Reseller”. In online shop, reseller is a 

person who resell goods that have been purchased. 
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BAB IV 

RESEARCH RESULT AND DISCUSSION 

 

A. General Description of Data 

1. Instagram Studies 

 The online shop language in online shop in instagram is explained in  

the Table 1. bellow: 

Table 1. The Terms of Online Shop Language in Instagram 

 
No. The name of online 

shop  

The Linguistic Forms of Registers 

1. Shine jewelery metro Sale, stock, discount, supplier, sist, pcs, pc ,keep, 

order, transfer,sold, ready, ori, COD, PO, PM, 

restock, reseller, sold out, no cancel, big sale, best 

seller, real pict, full payment and limited stock. 

2. Sophie paris metro Sale, stock, discount, size, price, dear, order, ready, 

PO, restock, allsize, limited stock 

2. Facebook Studies 

 The online shop language in online shop in facebook is explained in  

the Table 2. bellow: 

Table 2. The Terms of Online Shop Language in Facebook 

 
No.  The name of online 

shop 

The terms of Online Shop Language 

1.  

DeviNr sale, stock, cash, order, keep,  ready, PO, reseller, 

and best seller. 

2.  Sri sulastri (sri shop) Sale, stock, customer, delivery, fit, size, order, 

original, ready, PO, COD, reseller, all size, no belt, 

real pict, ready stock, limited edition. 

3.  Kaylashop Id Delivery, size, dear, price, order, keep, ready, 

oversize, HQ, PO, COD, ori, reseller, all size, no 

belt, free size, best seller, no inner, restock, fit, 

ready stock, premium quality, good quality, real pict 

and original picture. 

35 
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B. Description of Research Setting 

1. Shine_jewelery.metro 

 

 

 

 

 

 

 

 

 

Figure 2. Profile of Shine_jewelery.metro 

 

Shine_jewelery.metro is one of the online shops on Jln. Budi 

Utomo, Margorejo, Metro selatan. Shine_jewelery.metro sells bag, 

shoes, fruits and wallet. The owner ofshine.jewelery.metro is Vivi 

Anjani. She opened an online shop in 2017. First, she sold foods 

because her hobby is cooking. She looked for a new food and tried to 

make it. Then, she uploaded the food on social media and many of 

people is interested. Based on it, she started selling other foods. There 

aresomereasons why she opened an online shop.  First, selling is her 

hobby. Second, work system in online shopis easier. Finally, she 

opened an online shopbecauseshe wanted to increase income. 
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In building an online shop, the owner of shine.jewelery.metrohas 

difficulties. The first difficulty is finding a buyer because many buyers 

do not trust her online shop, secondly she must has time to deliver the 

good to the buyer, it is sometimes from different place and route. 

2. Sophieparis_metro 

 

 

 

 

 

 

 

 

 

Figure 3. Profile of Sophieparis_metro 

 

Sophieparis_metro is one of the online shops in 16 C, Metro Barat. 

Sophieparis_metro sells various goods namely bag, wallet, clothes and 

wristwatch. Moreover, She also sells food that is chip and cake. The 

owner of sophieparis.metro is Annabila Agustiara. She opened an 

online shop in 2016. There is the reason why she opened an online 

shop. The reasonis because shewanted to get income. She realized that 

she does not always ask for money from her parents.  She wanted to 
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buyer needs with her own money. In building an online shop, She has 

difficulties. The first, competition outside is very tight.  Second, 

sometimes some sellers sells their goods by dropping price. 

3. DeviNr 

 

 

 

 

 

 

 

 

 

Figure 4. Profile of DeviNr 

 

DeviNr is one of the online shops in Metro and Sukadana, 

Lampung Timur.  At this time the DeviNr facebook account has been 

changed to Rizi's Boutique. DeviNr sells a variety of goods. The goods 

that she sellsare trinkets that made from filter material, bag, and shoes. 

The owner of DeviNr is Devi Nurjanah. Sheopened an online shop in 

2017. There are the reasons why she opened an online shop.  First, she 

wanted to look for activity other than studying and  finally, she 

wantedto get income for buying her needs. In opening an online shop, 
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the owner has difficulty. The difficulty is the buyer wants to buy the 

perfect goods. 

4. Sri Shop 

 

 

 

 

 

 

 

 

 

Figure 5. Profile of Sri Shop 

Srishop is one of the online shops in Metroand Sekampung, 

Lampung Timur. Sri shop sells various goods namely clothes, home 

appliances, and accessories.  The owner of Srishop isYulianis Pitaloka. 

She opened an online shop in 2017. Initially, sheopened an online shop 

because the owner wanted to get income during she isstudying. 

Shethoughtthat rather than the time she spent useless, shebetter open an 

online shop. The result ofselling can addincome andit can addtuition 

fee. Next, the another reason is because she wanted to add friendship 

relations. Moreover, the most important factor is from her research. She 

made a mini research with the title "An Investigation of College 
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Personal Income Students in IAIN Metro". In building an online shop 

business, the owner has difficulty. The difficulty is sometimes a lot of 

people do not believe what she sells.  

5. Kaylashop Id 

 

 

 

 

 

 

 

 

 

Figure 6. Profile of Kaylashop Id 

  

Kaylashop id is an online shop on Jln.  Dr.  Sutomo 28 Purwosari, 

Metro Utara.  Kaylashop id sells variety of goods. The goods are clothes, 

veil, and accessories. Moreover, she also sells food but she is 

moredominant in selling clothes and accessories. The owner of 

kaylashop.id is Deah Septiyawati. She opened an online shop because 

shewanted to get income. She opened an online shop in 2018. First she 

sold cardigan from olshop in Metro. Then,she offered her merchandise 

with friends in her class and almost all of them bought cardigan. Sheonly 
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took profit Rp. 2.000.  Next, she continued to upload other good and a 

lot of people bought her merchandise. After that, she looked for 

distributor from Tanah Abang. Finally,  she got an order 30 pieces 

cardigan and 20 pieces sweater for high school group.  

In running the online shop business she was helped her mother.  

Her mother as admin of good. In opening an online shop, the owner of 

Kaylashopid has difficulties.  First,  the picture of goods is unclear.  

Second isthe lack of consumer understanding of the item that she upload. 

C. Findings 

1. The Result of Interview 

The interview was conducted to the five persons of the owner of 

online shop. In this research was conducted codification namely 

shine_jewelery.metro (1), sophieparis_metro (2), DeviNr (3), sri shop 

(4), and  kaylashop id (5). There are six questions that should be 

answered by the owner of online shop. The six questions and the 

answer from the owner online shopcan be explained in the Table 

below: 

Table 3. The First Question with the Answer 

 
Question Answer 

The name of  the online shop owner  - Vivi Anjani (1) 

- Annabila Agustiara (2) 

- Devi Nurjanah (3) 

- Yulianis  Pitaloka (4) 

- Deah Septiyawati (5) 

 

The Table 3.  above refers to the name of  the online shop owner. 

Based on the table 3. above, it can be inferred that the  owner of 
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shine_jewelery.metro is Vivi Anjani, the owner of sophieparis_metro is 

Annabila Agustiara, the owner of DeviNr is Devi Nurjanah, the owner of 

sri shop is Yulianis Pitaloka, andthe owner of kaylashop id is Deah 

Septiyawati. 

 

Table 4. The Second Questions with the Answer 

 
Question Answer 

The address of  the online 

shops 

- Jln. Budi Utomo, Margorejo, Metro selatan  (1) 

- 16 C, Metro Barat (2) 

- Metro Timur and Sukadana, Lampung Timur (3) 

- Metro  Timur and Sekampung, Lampung Timur (4) 

- Jln. Dr.  Sutomo 28 Purwosari, Metro Utara (5) 

 

The Table 4. above refers to the address of  the five online shops. 

Based on the table 4. above, it can be inferred that the  address of online 

shops is in Metro City. There are Metro Utara, Metro Barat and Metro 

Timur. Besides that the address of  the online shops is in Lampung Timur 

that is Sukadana and Sekampung. 

 

Table 5. The Third Questions with the Answer 

 
Questions Answer 

The goods that sold in online 

shop 

- Bag, shoes, and wallet (1) 

-  Bag, wallet, wristwatch and clothes.   (2) 

- Trinkets that made from filter material, bag, and 

shoes (3) 

- Clothes, home appliances, accessories. (4) 

- Clothes, veil, and accessories (5) 

 

The table 5. above refers to the goods that sold in five online shops. 

Based on the table 5., it can be inferred that the goods that many sold in 



 
43 

 

 
 

online shop are clothes and bag. Moreover, there are online shop that sell 

shoes, accessories,wallet, veil, wristwatch, trinkets, and home appliances. 

Besides that, based on the interview, the online shop is not only sell the 

goods but it is also sell foods. The foods that usually sold are chip, fruit 

salad, cake, and fruits. It is depending on what is selling well in the 

market. 

The reason why the online shop many sell clothes and bag bacause a lot 

of people is more interested to sell clothes and bag bacause it is including 

the needs of the people. The clothes is one of primer needs. 

 

Table 6. The Fourth Questions with the Answer 

 
Questions Answer 

The reason in building online 

shop 

- Selling is my hobby, to get income, work system in 

online shopis easier. (1) 

-  To get income, (2) 

- To get income (3) 

- To get income, to add friendship relations. (4) 

- To get income (5) 

 

The Table 6. above refers to the reason why someone open an 

online shop. Based on the Table 6., it can be inferred that the common 

reason why someone open an online shop because someone wants to get 

income. Getting income becomes the first  reason because someone 

realized that to buy their need, someone is not always to askto parents.The 

other reason why someone open an online shop becaus someone has 

hobby selling. Based on the hobby someone can get income. 
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Next the other reason is the work system in online shop is easier. 

Someone only upload what he/she sell in social media, therefore someone 

does not need to get around to sell the goods or foods. Buyer can directly 

order goods in social media without get around in offline store. Someone 

can sell the goods without being limited by space and time.Beside that, the 

other reason why someone open an online shop is to add friendship 

relations. By opening an online shop someone can add friend in another 

city from social media, from customer can be a friend. 

 

Table 7. The Fifth Questions with the Answer 

 
Questions Answer 

Difficulties in building an online 

shop 

- Difficulty in finding a buyer, must has time to 

deliver the goods to the buyer (1) 

- Competition outside is very tight, some sellers 

sells their goods by dropping price and the 

price that  they offered make no sense. (2) 

- The buyer wants to buy the perfect goods  (3) 

- People do not believe about  online shop (4) 

- The picture of goods is unclear, the lack of 

consumer understanding of the item that has 

been uploaded.(5) 

 

The Table 7. above refers to the difficulties in building an online 

shop. Based on the Table 7., it can be inferred that the common difficulty 

in building an online is difficult to find customer because many people do 

not believe with the online shop and do not believe what he or she sell in 

social media. Many people is worry with the fake account, the goods that 

is not suitable with the customer hopes, customer who want to buy the 

perfect goods but in online shop is not always perfect .It is depending on 

the merk and price. 
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The other difficulty is the lack of consumer understanding of the 

items that has been uploaded. Sometimes, the owner has been explain 

about the detail of goods but the customer still ask about the detail. In 

online shop the goods is not always suitable with the picture that has been 

uploaded but the customer does not understand with it. 

Beside that, the other difficulty is seller must has time to deliver 

the good to buyer, sometime the seller must deliver goods in different 

place and different route. For example the buyer  in the same city, the 

seller can deliver goods directly to the buyer or the seller met the buyer in 

the place that has been agreed by the the buyer and seller but for the buyer 

in another city, the seller must deliver the goods by using delivery service. 

The seller must deliver goods directly to the delivery service. 

Futhermore, the other difficulty in building an online shop is 

competition outside very tight because currently many people open an 

online shop. Sometimes, some seller sell their goods by dropping price and 

the price that they offer make no sense. The last difficulty in building an 

online shop is the picture of goods unclear. Sometimes, online seller take 

goods from the online store and the online seller does not have the original 

picture of the goods. 

Table 8. The Sixth Questions with the Answer 

 
Questions Answer 

The brief history of online shops - First, I opened an online shop in 2017. It is 

because my hobby. I looked for a new food 

and tried to make it. Then,  I uploaded the 

food on social media and many of people is 

interested. Based on it, I started selling 

other foods. Next, I stopped in selling. After 
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that, I tried again to selling and she sold 

fruit salad and finally  I not only sold food 

but she also sold other goods. (1) 

 - I opened an online shop in 2016. I opened 

an online shop because Iwanted to have 

income. I realized that I does not always 

ask for money from my parents.  I wanted 

to buying my needs with my money. In 

building an online shop, I have difficulties. 

The first, competition outside is very tight.  

Second, sometimes some sellers sells their 

goods by dropping price. (2) 

 - I opened an online shop in 2017. The brief 

history because Iwanted to look for activity 

other than studying and  finally I opened 

online shop. (3) 

 - I opened an online shop in 2017. The brief 

history because I wanted to add friendship 

relations. Then, I opened an online shop 

because I wanted to get income. I thought 

that rather than the time I spend useless, I 

better open an online shop. The result of 

selling can addincome and it can addtuition 

fee. Moreover, the most important factor is 

from my research. I made a mini research 

with the title "An Investigation of College 

Personal Income Students in IAIN Metro”. 

(4) 

 - I opened an online shop in 2018. First I sold 

cardigan from online shop in Metro. Then,I 

offered my merchandise with friends in my 

class and almost all of them bought 

cardigan. I only took profit Rp. 2.000.  

Next, I continued to upload other goodand a 

lot of people bought my merchandise. After 

that, I looked for distributor from Tanah 

Abang. Finally, I got an order 30 pieces 

cardigan and 20 pieces sweater for high 

school group.(5) 

 

 The Table 8. above refers to the brief history of online shops. 

Based on the Table 8., it can be inferred that some of people opened an 

online shop in 2017 and they have history difference. Some of people 

open online shop because they   want to get income, because of hobby 

and look for activty other than studying. Beside that, there is someone to 

open   an   online   shop   started   by   selling   foods   and  then   selling  
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goods. Futhermore, there is someone to open an online shop only sell one 

type of clothes and then sell wider range of clothes, veil and accessories. 

2. The Terms of Online Shop Langauge 

The terms of online shop language in each online shop is explained 

in the Table 9. bellow: 

Table 9. The Linguistic Forms of Registers in Five Online Shops 

 
No. The name of online shop  The Linguistic Forms of Registers 

1. Shine jewelery metro Sale, stock, discount, supplier, sist, pcs, pc ,keep, 

order, transfer,sold, ready, ori, COD, PO, PM, 

restock, reseller, sold out, no cancel, big sale, 

best seller, real pict, full payment and limited 

stock. 

2. Sophie paris metro Sale, stock, discount, size, price, dear, order, 

ready, PO, restock, allsize, limited stock 

3. DeviNr sale, stock, cash, order, keep,  ready, PO, 

reseller, and best seller. 

4. Sri sulastri (sri shop) Sale, stock, customer, delivery, fit, size, order, 

original, ready, PO, COD, reseller, all size, no 

belt, real pict, ready stock, limited edition. 

5. Kaylashop Id Delivery, size, dear, price, order, keep, ready, 

oversize, HQ, PO, COD, ori, reseller, all size, no 

belt, free size, best seller, no inner, restock, fit, 

ready stock, premium quality, good quality, real 

pict and original picture. 

 

The data above refers to the terms of online shop language in five 

online shops. Based on the table ,the researcher concluded the terms of 

online shop language are sale, size, stock, cash, customer, dear, 

delivery, discount, supplier, sist, pcs, pc, price, keep, order, transfer, 

sold, ready, original, fit, oversize, ori, COD, PO, PM, allsize, restock, 

reseller, sold out , no cancel, no inner, best seller, real pict, big sale, free 

size, limited stock, no belt, full payment, ready stok, limited edition, 

HQ, premium quality, good quality, and original picture. The data 



 
48 

 

 
 

above is suitable with the theory by Budiarsa that registers is variety of 

language based on to the use and the words above is used in online shop 

field. 

Based on the linguistics form, the researcher differentiated two 

kinds of data namely words and phrases. The data of word is classified 

based on the content and the formation of word. Based on the content of 

word, the data contains noun (sale, size, stock, cash, customer, dear, 

delivery, discount, supplier,  and price), verb (keep, order, and transfer), 

adjective (sold, ready, original, oversize, and fit), abbreviation (pcs, pc, 

COD, HQ, PO, and PM), clipping (ori and sist), compound (allsize, 

restock, reseller, sold out, no cancel, no belt, no inner, best seller, free 

size, and big sale),  noun phrase (real pict, limited stock, full payment, 

ready stok, limited edition,  premium quality, good quality, and original 

picture). 

3. The Meaning of Register 

The meaning of register is explained in the Table 10. bellow: 

 

Table 10. The Meaning of Register Used inFacebook and Istagram 

Online Shop 

 

No. Register The meaning of Register 

1.  Sale Sell goods on a large scale at low prices. 

2.  Size Standard measurement of clothes and shoes. 

3.  Stock Supply of type of goods available to sell. 

4.  Cash Money in the form of coins or notes/bills 

5.  Customer A person who buys goods or services from a shop or business 

6.  Dear The term for online shopping buyers 

7.  Delivery Sending of goods directly. 

8.  Discount Reduction in price. 

9.  Supplier A person or company thatsell or supplies goods. 

10.  Sist The nickname of female buyers or sellers.  (the short form 

of“sister”). 
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11.  Pcs The number of items is more than one item (the short form of 

“pieces”) 

12.  Pc The number of items is one (the short form of “piece”) 

13.  Price The amount of money that you have to pay for an item or 

service 

14.  Keep Keep is usually done by buyers who are certain to buy a 

product but have not yet made a payment. Order are kept in 

advanceso they are not sold to others. 

15.  Order Ordering an item 

16.  Transfer Transfer is the payment system where sending money”by a 

bank to be paid to aperson inanother place. 

17.  Ready Ready isthe availability of goods for sale bythe supplier or 

thereseller. 

18.  Fit  Fit refers to the size of the clothes 

19.  Oversize The clothes is not tight or does not suit the wearer's body 

size. 

20.  Original To say that the item is original. 

21.  COD Payment system made when the sale and purchase 

transaction are made face to face directly at the location 

agreed by the seller and buyer 

22.  PO Non ready stock (Goods made after ordering & payment in 

the form ofdown payment). 

23.  PM PM or personal message is a private conversation between 

the seller and the buyer talking about the goods to be traded. 

24.  Allsize Allsize is not a statement if all sizes are present, but it means 

the average size of the overall body size of Indonesian and 

the average size between size M and L. 

25.  Big sale Big sale is a big discountor selling the goods at low price. 

26.  Restock The availability of  goods that have been sold out and will be 

produced again from the supplier. 

27.  Reseller a person who resell goods that have been purchased  

28.  Sold Out It  has no more of goods left to sell 

29.  No Cancel To say that something that has been ordered can not be 

cancelled. 

30.  No inner The clothingsales where the inner are soldseparately. 

31.  Best seller To show which product is selling well 

32.  Real Pict Real pict is a real photo of the product being sold. (the short 

form of “real picture”) 

33.  Free size Free size is the average size of the overall body size of 

Indonesian and the average size between size M and L 

34.  Limited 

Stock 

To say that the number of goods is only limited and if it has 

been sold, the goods will  be produced again in the future 

35.  No belt The clothing sales where the belt are sold 

separately. 

36.  Full 

Payment 

Payment system with full money 

37.  Ready stock Goods is available and ready for sale 

38.  Limitedediti

on 

To say that the number of goods is only limited and if it has 

been sold, the product will not be produced again. 

39.  HQ To say that the quality of the good is high. 

40.  Premium 

quality 

To show good that have the same quality as the original. 

41.  Good 

quality 

To say that the quality of the good is good. 
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42.  Original 

picture 

Original picture is a original photo of the product being sold. 

 

The table 10.  above refers to the meaning of registers in five 

online shops. The researcher explained the meaning of registers from 

the words that is used in promoting the merchandise in and based on 

the converation between buyer and seller.  

Moreover,the resercher also found the meaning based on the 

context of situation namely field, mode, and tenor. Field refers to the 

topic, refers to the what is happening in online shop and refers to the 

content being discussed. In online shop activity discussed about the 

trading system, the buyer asked about the goods and the payment  

system. Tenor refers to people involved in communication or refers to 

who is taking part.In online shop‟s languages, the tenor is buyer and 

seller. Mode refers to the medium of communication. In online shop‟s 

languages, written language as the mode. 

D. Discussion  

After analyzing all of the data, the researcher found and arranged  

sseveral findings. The findings are based on the linguistics form of register 

and the meaning of the online shop`s language. Based on the terms of 

online shop`s language, the researcher differentiated two kinds of data, 

they are words and phrases. The data of word is classified based on the 

content and the formation of word. 
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The frequency of the terms of online shop`s  language in each 

online shop is explained in the Table 11. : 

 

Table 11. Frequency of the Terms of Online Shop`s Language Used in 

Five Online Shops 

(January – May, 2020) 

 
 

 

No.  

 

 

Linguistic 

forms 

 

 

Register 

The Name of Online Shop  

Σ 

Data 

 

% 
Shine 

jewelery 

metro 

 

Sophie 

paris 

metro 

 

Devi 

Nr 

 

Sri 

Shop 

 

Kayla 

Shop 

Id 

 

1.  Word         

 a. Noun Sale 6 11 1 1 - 19 1.30 % 

Size - 9 - 46 79 134 9.18 % 

Stock 3 8 4 4 - 19 1.30 % 

Cash - - 2 - - 2 0.14 % 

Customer - - - 1 - 1 0.07 % 

Dear - 1 - - 2 3 0.21 % 

Delivery - - - 4 5 9 0.62 % 

Discount 11 3 - -  14 0.96 % 

Supplier 1 - - -  1 0.07 % 

Price - 17 - - 3 20 1.37 % 

b. Verb Keep 2 - 9 - 11 22 1.51 % 

Order 3 6 5 33 17 64 4.38 % 

Transfer 1 - - - - 1 0.07 % 

c. Adjecti

ve 

Sold 1 - - - - 1 0.07 % 

Ready 5 2 42 1 27 77 5.27 % 

Original - - - 3  3 0.21 % 

Oversize - - - - 7 7 0.48 % 

Fit - - - 31 268 299 20.48 % 

d. Abbre

viation 

Pcs 3 - - -  3 0.21 % 

Pc 2 - - -  2 0.14 % 

PO 1 1 22 2 7 33 2.26 % 

COD 1 - - 1 5 7 0.48 % 

HQ - - - - 7 7 0.48 % 

PM 3 - - -  3 0.21 % 

e. Clippi-

ng 

Ori 1 - - - 4 5 0.34 % 

Sist 3 - - -  3 0.21 % 

f. Com-

pound 

All size - 1 - 5 45 51 3.49 % 

Restock 5 3 - - 9 17 1.16 % 

Reseller 1 - 1 5 1 8 0.55 % 

Sold out 2 - - -  1 0.07 % 

No cancel 2 - - -  2 0.14 % 

No inner - - - - 2 2 0.14 % 

Best seller 1 - 1 - 4 6 0.41 % 

Free size - - - - 10 10 0.68 % 

Big sale 10 - - -  10 0.68 % 

No belt - - - 1 1 2 0.14 % 

2.  Phrase         
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 a. Noun 

phrase 

Real pict 2 - - 1 2 5 0.34 % 

Limited 

stock 

1 3 - -  4 0.27 % 

Full 

payment 

1 - - -  1 0.07 % 

Ready stok - - - 504 44 548 37.53 % 

Limited 

edition 

- - - 1  1 0.07 % 

Premium 

quality 

- - - - 2 2 0.14 % 

Good 

quality 

- - - - 29 29 1.99 % 

Original 

picture 

- - - - 2 2 0.14 % 

 Σ Data 71 65 87 644 593 1460 100 % 

 

The data above refers to the frequency of  the terms of online shop 

language in each online shop. Based on the table 11. above, the researcher 

found 44 the linguistics form of register. The linguistic form of registers 

that has the highest frequency is ready stock (37.53%) while the linguistic 

form of registers that has the lowest frequency are customer, supplier, 

transfer, sold, sold out, full payment and limited edition (0.07 %). 

Moreover, based on the table 11. above from January – May 2020 

can be sorted using registers in five online shops from the largest to the 

smallest namely first srishop used 644 registers. Second, kaylashop id used 

593 registers. Third, DeviNr used 87 registers. Fourth, shine jewelery 

metro used 71 registers and fifth, sophie  Paris Metro used 65 registers. 
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CHAPTER V 

CONCLUSION AND SUGGESTION 

 

 In this chapter the writer discusses about conclusion and suggestion of 

this study entitled “The Register Used in Facebook and Instagram Online 

Shop”. The conclusion is concluded from the finding and discussion that had 

been analyzed by the researcher. This chapter also shows the suggestion 

related to the study. 

A. Conclusion 

 The results of thisstudy show the registers that is used in five 

online shops. The registers are sale, size, stock, cash, customer, dear, 

delivery, discount, supplier, sist, pcs, pc, price, keep, order, transfer, 

ready, fit, original, oversize, ori, COD, PO, PM, All size, restock, reseller, 

sold out, no cancel, no inner, best seller, big sale real pict, free size, 

limited stock, no belt, full payment, ready stock, limited edition, HQ, 

premium quality, good quality,and original picture. 

The researcher conclude that register that has the highest frequency 

is ready stock (37.53%) while the linguistic form of registers that has the 

lowest frequency are customer, supplier, transfer, sold out, full payment 

and limited edition (0.07 %). 

Moreover, the researcher find 10 data of noun ,  3 data of verb, 4 

data of adjective, 6 data of abbreviation, 1 data of clipping. 9 data of 

compound, and 9 data of noun phrase. Next, based on the analysis from 
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January – May 2020, the online shop that uses the most registers in 

promoting the merchandise is sri shop (644) while the online shop that 

uses the least registers is sophie paris metro that is (65). 

B. Suggestion 

 Based on the result of the research, the researcher give some 

suggestions to the side that related as follows: 

1. For the college students 

 The researcher suggeststhat the students should learn about 

registersbecause it can help the students to enrich their vocabularies. 

2. For the other researchers  

The  researcher suggests that other researchers to evolve a similar 

research with different register fields. 
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APPENDIX 
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A. Research Instrument 

1. Documentation Points at Online Shop 

 

No. Documentation Points Availability 

1. The profile of online shop account √ 

2. The result of interview √ 

3. Proof of screenshot about register in online 

shop account 

√ 

 

 

 

Note. 

(√) Tick for each positive availability 
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2. Interview Blueprint 

 

 

No. Indicator Sub Indikator Numberof 

Item 

Sum ofItem 

1. Identity - Owner 

- Place 

- Goods 

1, 2, 3 3 

2. Background 
of Online 
Shop 

- The reason in 

building online 

shop 

- Difficulties in 

building online 

shop 

- The brief 

history of 

online shop 

4, 5, 96 3 
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3. Interview Sheet 

 

Interview Sheet 

(Owner of Online Shop) 

 

1. Who is the owner of onlineshop? 

2. Where is the address of onlineshop? 

3. What are the goods that sold in onlineshop? 

4. Why do you open an online shopbusiness? 

5. What are the difficulties in building your online shopbusiness? 

6. Tell us the brief history of your onlineshop? 
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4. Observation Sheet 

 

Observation Sheet 

 

 

The researcherchoose activity observation. In activity observations, 

the researcherobserve about the registers used in onlineshop during the 

activity in social media.  

Table  

The Terms of Online Shop’s Language Used in Five Online Shops 

 

No. Linguistics Form Register Σ Data % 

1. Word    

a. Noun    

b. Verb    

c. Adjective    

d.Abbreviation    

e. Clipping    

f. Compound    

2. Phrase    

 a. Noun phrase    

b. Verb phrase    

c. Adjectivephrase    

d.AdverbialPhrase    

Σ All the Data    

 

The formula to figure out the percentage of each lingusitics form  is as follows: 

 

  
      

              
 x 100 % 
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B. Research Data 

1. shine_jewelery.metro 
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2. sophieparis_metro 
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3. DeviNr 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 
 

 

 
 

 

 



 
75 

 

 
 

 

 
 

 

 
 

 
 

 

 

 
 

 
 

 

 
 

 



 
76 

 

 
 

 

 
 

 

 
 

 

 
 



 
77 

 

 
 

 
 

 
 

 
 

 

 
 

 
 

 



 
78 

 

 
 

 
 

 
 

 
 

 
 

 
 

 



 
79 

 

 
 

 
 

 
 

 

 
 

 
 

 

 
 

 

 

 
 

 



 
80 

 

 
 

 

4. Sri Sulastri (Sri Shop) 
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5. Kaylashop Id 
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E. The Result of Interview 

a. Shine_jewelery.metro 

1) Who is the owner of shine_jewelery.metro?  

Answer: The owner of shine_jewelery.metro is Vivi Anjani. 

2) Where is the address of shine_jewelery.metro?  

Answer: The address of shine_jewelery.metro is on Jln. Budi 

Utomo, Margorejo, Metro selatan. 

3) What are the goods that sold in shine_jewelery.metro?  

 Answer: The goods are bag, shoes, and wallet but it is not only 

 goods, I also sell fruits. 

4) Why did you open an online shop business?  

 Answer: I opened an online shop because selling is my hobby. 

 Moreover, work system in online shopis easier. Finally, I opened 

 an online shop because I wanted to increase income. 

5) What are the difficulties in building an online shop? 

 Answer: In building an online shop, I have difficulties. The first 

 difficulty is finding a buyer because many buyers do not trust their 

 online shop, second I must have time to deliver the good to the 

 buyer, it is sometimes from different place and route. 

6) Tell us the brief history of your online shop?  

 Answer: : I opened an online shop in 2017.First, I  sold foods 

 because my hobby is cooking. I looked for a new food and tried to 

 make it. Then, I uploaded the food on social media and many of 
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people is interested. Based on it, I started selling other foods. Next, I 

stopped in selling. After that, I tried again to selling and I sold fruit 

salad and finally I not only sold food but I also sold other goods. 

b. Sophieparis_metro 

1) Who is the owner of sophieparis_metro?  

Answer: The owner of sophieparis_metro is Annabila Agustiara. 

2) Where is the address of sophieparis_metro?  

Answer: The address of sophieparis_metro is in 16 C, Metro Barat. 

3) What are the goods that sold in sophieparis_metro? 

 Answer: The goods are bag, wallet, wristwatch and clothes.   

4) Why did you open an online shop business? 

Answer: I opened an online shop because Iwanted to get income. 

5) What are the difficulties in building an online shop? 

Answer:In building an online shop, I have difficulties. The first, 

competition outside is very tight.  Second, sometimes some sellers 

sells their goods by dropping price and the price that  they sell 

make no sense 

6) Tell us the brief history of your online shop?  

Answer: I opened an online shop in 2016. I opened an online shop 

because Iwanted to have income. I realized that I does not always 

ask for money from my parents.  I wanted to buying my needs with 

my money. In building an online shop, I have difficulties. The first, 



 
91 

 

 
 

competition outside was very tight.  Second, sometimes some 

sellers sells their goods by dropping price. 

c. DeviNr 

1) Who is the owner of DeviNr?  

Answer: The owner of DeviNr is Devi Nurjanah 

2) Where is the address of DeviNr?  

Answer: The address of DeviNr is in Metro and Sukadana, Lampung 

Timur. 

3) What are the goods that sold in online shop?  

Answer: The goods are trinkets that made from filter material, bag, 

and shoes. 

4) Why did you open an online shop business? 

Answer: Iopened an online shop because I wantedto get income for 

buying my needs. 

5) What are the difficulties in building an online shop? 

Answer: In opening an online shop, I have difficulty. The difficulty is 

the buyer wants to buy the are perfect goods. 

6) Tell us the brief history of your online shop?  

Answer: Iopened an online shop in 2017The brief history because 

Iwanted to look for activity other than studying and  finally I opened 

online shop. 
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d. Srishop 

1) Who is the owner of srishop?  

 Answer: The owner of srishop is Yulianis Pitaloka.. 

2) Where is the address of srishop?  

 Answer: The address of srishop is in Metro and Sekampung, Lampung 

Timur. 

3) What are the goods that sold in online shop?  

 Answer: The goods  are clothes, home appliances, accessories. 

4) Why did you open an online shop business? 

 Answer: I opened an online shop because I wanted to get income 

during I am studying. 

5) What are the difficulties in building an online shop? 

 Answer: In building an online shop business, I have difficulty. The 

difficulty is sometimes a lot of people don`t believe what I sell.  

6) Tell us the brief history of your online shop?  

 Answer: I opened an online shop in 2017. The brief history because I 

wanted to add friendship relations. Then, I opened an online shop 

because I wanted to get income. I thought that rather than the time I 

spent useless, I better open an online shop. The result of selling can 

addincome and it can addtuition fee. Moreover, the most important 

factor is from my research. I made a mini research with the title "An 

Investigation of College Personal Income Students in IAIN Metro”. 
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e. Kaylashop Id 

1) Who is the owner of online shop?  

Answer: The owner of kaylashop id is Deah Septiyawati 

2) Where is the address of kaylashop id?  

Answer: The address of kaylashop id  is on Jln.  Dr.  Sutomo 28 

Purwosari, Metro Utara. 

3) What are the goods that sold in online shop?  

Answer: The goods are clothes, veil, and accessories. Moreover, I also 

sells foodsbut I am more dominant in selling clothes and accessories. 

4) Why did you open an online shop business? 

Answer: I opened an online shop because I wanted to get income. 

5) What are the difficulties in building an online shop? 

Answer : In opening an online shop, I have difficulties.  First,  the 

picture of goods is unclear.  Second is the lack of consumer 

understanding of the item that I upload. 

6) Tell us the brief history of your online shop?  

Answer: I opened an online shop in 2018. First I sold cardigan from 

online shop in Metro. Then,I offered my merchandise with friends in 

my class and almost all of them bought cardigan. I only took profit 

Rp. 2.000.  Next, I continued to upload other goodand a lot of people 

bought my merchandise. After that, I looked for distributor from 

Tanah Abang. Finally, I got an order 30 pieces cardigan and 20 pieces 

sweater for high school group.  
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